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JAMAICA HAS CARVED A NICHE AS A BUSINESS PROCESS OUTSOURCING HUB.
, JAMAICA’S MINISTER OF INDUSTRY, INVESTMENT AND COMMERCE, EXPLAINS

HOW GOVERNMENT PLANS WILL FURTHER BUILD ON THE GROWTH ALREADY EXPERIENCED
BY WHAT IS UICKLY BECOMING A KEY SECTOR WITHIN THE COUNTRY’S ECONOMY
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Jamaica is eager to claim its
share of the international
outsourcing market and with
a young, educated population,
strong links to the us and the
uk, a government committed to
business-friendly policies, and
an aptitude for customer service,
the sector is expanding fast.
Natasha turak reports

aBPOambition
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Anewphenomenon
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A buzz: Jamaica has established itself as a leading player in the business process outsourcing market with call
centres such as the one pictured left opening across the country, including in the capital Kingston (pictured right)
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YONI EPSTEIN, THE
PRESIDENT OF THE
BUSINESS PROCESS
INDUSTRY ASSOCIATION
OF JAMAICA AND ITEL
BPO SOLUTIONS’ CHIEF
EXECUTIVE, HAS A VISION.
HE TELLS
ABOUT HIS PLAN TO TURN
THE CARIBBEAN ISLAND
INTO A WORLD-LEADING
BPO DESTINATION OVER
THE NEXT 10 YEARS
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Founder and CEO

Director of site operations,
Sandals and Beaches Resorts
contact centre

Named among top 50 most
influential executives in nearshore
outsourcing in Latin America and
the Caribbean by Nearshore
Americas

CurriCulu viTaE
YONI EPSTEIN



Itel-BPO Solutions is a market leader in the business
process outsourcing space and has recently made
further inroads with its launch of three new companies
to its business portfolio: Itel-Media, Itel-Travel and Sign
Up And Get A Job Ja.
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TO REALISE ITS AMBITION OF BECOMING A GLOBALLY KNOWN HUB FOR
BPO OPERATORS, JAMAICA NEEDED TO ATTRACT BIG-NAME PLAYERS.
THE BARNETT TECH PARK – IN BRINGING IN VISTAPRINT, AND THEN
ADVANCED CALL CENTRE TECHNOLOGIES AND XEROX – DID JUST THIS,
GIVING THE COUNTRY INTERNATIONAL CREDIBILITY.
LOOKS AT HOW THESE ESSENTIAL FIRST STEPS WERE TAKEN
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the importance of training
is recognised at all levels
throughout Jamaica, to the point
where many of its government-
sponsored programmes are
developed to cater to the specific
needs of the industries investing
in the country. Natasha turak
reports on the impact this has
had with regards to fdi
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pening the floodgates: Jamaicas eart rust A works with educational facilities, including the ni ersity of the est ndies (pictured), to pro ide students with training, which is de el
oped in response to labour market information and employer feedback
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Jamaica

uilding blocks: a number of international outsourcing companies, including ero (pictured), ha e chosen to
e pand in Jamaica, attracted by the countrys highly skilled workforce



the montego bay free one i recogni e both in i e
an out i e Jamaica a the lea ing out ourcing location
in the caribbean.

tab i in t ont o Ba
on B o oo t t an i

an i tin at o t Bo a oon
ont nin a o t to ont o
Ba amai a o no n no t
oa t t on t t mi o o t
o ita it in an i i nt b in n i
onm nt t at i a a t i ti o
amai a to i m a ita

00000

00

0

N stOr B N ts

s r s PrO N B

th BPO N uBatOr

0 000 00

0

30

300

s on o b

A
A A


